Women’s Health

Boomers vs. the Change

Theyve come a long

way, baby, and now the
postwar generation is
about to tackle menopause.

By Delia K. Cabe-Gill

IN THE EIGHTIES, the baby-boom generation got
pregnant. Soon, boutiques featuring “dress-
for-success” maternity wear sprouted up on
chic city blocks. These women gave birth as-
sisted by midwives or at hospital birthing cen-
ters decorated in pastels. Once baby arrived,
they shopped at new clothing stores just for
kids. Not content with Dr. Spock alone, they
read books on choosing the right day-care
center or nanny.

Through it all, baby boomers were tossing
away the Ozzie and Harriet model of parent-
ing and juggling parenthood with their ca-
reers. Now these same women are looking
ahead to the next phase: menopause. Many
have already reached perimenopause, the
years before menopause when the body puts
out less estrogen. In the first decade of the
next century, some 21 million women will
celebrate their fiftieth birthday, the average
age for menopause, determined by the ab-
sence of menstrual periods for one year. Will
these women shop at stores with names like
Dressed to Chill, which will carry only natural
fibers, layered outfits designed to be peeled off
during hot flashes, and all-cotton lingerie?

The idea is not that farfetched. These wom-
en have already put menopause on the best-
seller lists, buying up copies of Gail Sheehy's
The Silent Passage and Germaine Greer's The
Change. When they're done reading, they
tune in to the many talk shows about this
once-taboo subject. Then there are the newsletters and semi-
nars. So much talk, so much probing. Leave it to baby
boomers to redefine this phase, too. Gone is the perspective
that menopause means an end. To paraphrase a slogan linked
to this generation, “We've come a long way, baby—and we're
not letting menopause get in our way."

It's not that they don't have time for “the change.” Women
of the nineties refuse to stay silent and let menopause stop
them from whatever it is they want from life. They're ap-
proaching it with the same savvy they showed during their
childbearing years. How their grandmothers and mothers
handled menopause simply will not do for them.

“The negative concept is the old-world view—women with
babushkas, hunched over, wearing sensible shoes. The baby
boomers don't want to go along with that. They don't want to
be the stereotype,” says gynecologist Laura D. Bookman, who
heads Beth Israel Hospital'’s menopause unit.






